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Number of HEM Product Types Acquired in 2013

(U.S. Broadband Households)
Home Energy Management

Adopters profiles the early
adopters of smart home,
energy management
devices including
thermostats, lighting, power
strips, outlets, and
appliances. It quantifies
the current market and
identifies the leading
product categories and
brands. It analyzes
adoption patterns to identify
the key characteristics of
those adopting energy
management devices. It
also analyzes current
demand for energy
management products and
investigates of the key
drivers motivating
consumers to adopt.

ANALYST INSIGHT

“The adoption of energy management products is not so much about energy efficiency as it is about increasing comfort and
convenience for the consumer. It also appears closely tied to the “nesting” stage of life when people settle down and begin families.”
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— John Barrett, Director, Consumer Analytics, Parks Associates
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